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Abstract

This paper examines the role of return policies in common value auctions. We first
characterize the unique symmetric equilibrium in first-price and second-price auctions
with continuous signals and discrete common values when certain return policies are
provided. We then examine how the return policies affect a seller’s revenue. When the
lowest common value is zero, a more generous return policy generates a higher seller’s
revenue; the full refund policy extracts all the surplus and therefore implements the
optimal selling mechanism; given any return policy, a second-price auction generates a
higher revenue than a first-price auction. In a second-price auction where the lowest
common value is not zero but still smaller than the seller’s reservation value, a more
generous return policy also generates a higher revenue. If the lowest common value is
larger than the seller’s reservation value, however, the optimal return policy could be
a full refund, no refund or partial refund policy.
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1 Introduction

Traditional auctions have a history of thousands of years. Recently, the rapid growth of in-
ternet commerce makes online auctions extremely popular. These auctions create a problem
for both the buyers and the sellers. As a buyer is unable to personally examine the good
before bidding, he may find the good not exactly what he expects when he receives it. Even
though this could also happen in brick-and-mortar store purchases, it is inarguably a more
common problem in online auctions. Should the buyers be allowed to return the goods?
Should the sellers keep some of the payments when the goods are returned? How would a
return policy affect buyers’ behavior? Would the sellers (and the buyers) benefit from such
a return policy? These are some of the issues we will investigate in this paper.

Each day, there are millions of objects being auctioned on the internet through many
online auction sites. A casual survey on eBay.com and Amazon.com shows that about half
of the sellers provide a refund policy for returns, and the other half do not. On other
online auction sites, we frequently find sellers providing very generous refund policies. For
example, the National Hockey League online auctions provide a refund policy of 7-Day, 100%
Money-Back Guarantee.

In a private-value auction, return policies do not affect a buyer’s bidding strategy, since
he never bids more than his valuation.! In contrast, with interdependent or common values,
return policies induce bidders to bid more aggressively. Returns could happen with positive
probability after the winning bidder receives the good and learns more information about
its true value. In this paper, we focus on the common-value model in Wilson [12], since it
is the simplest model accounting for interdependent and correlated values.? This model is
widely used to model oil, gas and mineral rights auctions.

The phenomenon, known as the winner’s curse, is well recognized in the auction literature.
Winning could mean that the winner has overestimated the object value, since his bid is
higher than those from other bidders. As the number of bidders increases, the winner’s curse
becomes more severe and bidders bid even more cautiously. However, if a return policy is in
place, buyers will bid more aggressively, since the winner can get a refund by returning the
object. A return policy acts as an insurance against overestimation and overcomes some of
the winner’s curse. In fact, a return policy can do more than mitigating the winner’s curse.
When the return policy is generous enough, for example, bidders may bid more than the
unconditional estimates of the object value. If the seller implements the full refund policy,
then it is obvious that bidders will bid very high in the auction. Of course, returns could
negatively impact the seller’s revenue as well as the efficiency of trading, as the seller usually

1Zhang [14] considers private values which are subject to idiosyncratic shocks after transaction, and
illustrates how return policies can be part of the optimal mechanism.

2Resale can introduce common value components to a good of private value in nature. (See Haile [2], for
example.) Milgrom and Weber [10] has a very general model of correlated values, but with return policies,
it is difficult to characterize the equilibria. Nevertheless, the qualitative results should remain valid.



has a lower value for keeping the object. By selecting a proper return policy, the seller can
achieve a higher revenue by balancing the trade off between higher bids and efficiency losses.

In general, a more generous return policy has three effects. First, it induces buyers to
bid more aggressively. This is a positive effect. Second, the seller keeps a fraction of the
transaction price when the winning bidder returns the object. This is a negative effect. We
call the sum of these two effects the payment effect. It can be shown that the payment effect
is usually positive. Third, returns change the efficiency of the object allocation. This is
called the efficiency effect, which could either be positive or negative. How a return policy
affects the seller’s revenue depends on the magnitude of the payment effect and the efficiency
effect.

In this paper, buyers receive independent signals conditional upon the true value of the
object in our common-value auction models with return policies. To make the analysis
as simple as possible, this common value is assumed to take discrete values, even though
the signals are continuously distributed. We first consider the behavior of the bidders in a
second-price auction, and then in a first-price auction. We compare the revenues generated
by the two auction formats and find that a second-price auction generates more revenue than
a first-price auction. In each auction format, as the seller promises more refund for returns,
the seller’s revenue is actually increased. Under certain conditions, the full refund policy
extracts all the surplus from the bidders and implements the optimal selling mechanism.

There is a huge literature on auctions. However, none of the papers consider return
policies. Huang, Qiu, and Matsubara [3] consider an algorithm for multi-unit auctions with
partial refund for bid withdrawals that are caused by exogenous reasons. The paper provides
an analysis from the perspectives of artificial intelligence, and bidders’ strategic behaviors
are not the focus. Zhang [14] and this paper analyze return policies in auctions by examining
the strategic interactions among the bidders.

In theory, there exist optimal mechanisms for sellers to maximize revenue.® However,

those optimal mechanisms are not commonly observed in reality, partly because too much
detail regarding the underlining environment is required for the seller to design an optimal
mechanism. The discrepancy between theory and common practice prompts the claim that a
set of simplicity and robustness criteria should be imposed on the trading mechanisms.* Our
auction model with return policies satisfies those simplicity criteria, and the return policies
do not depend on much of the detail of the environment. As we shall show in this paper,
return policies, while being “simple” instruments, are effective in revenue improving.

3The optimal auction with independent values has been established by Myerson [11]. Matthews [8] and
Maskin and Riley [7] characterize the optimal mechanism with risk averse buyers and independent values.
With correlated values, (almost) full surplus extraction can be achieved using the mechanism in Cremer and
Mclean [1] and McAfee and Reny [9].

4Hurwicz [4] illustrates the need for mechanisms that are independent of the parameters of the model.
Wilson [13] points out that a desirable property of a trading rule is that it “does not rely on features of the
agents”. Lopomo [5] [6] restricts to mechanisms with “simplicity” and “robustness”.



The rest of this paper is organized as follows. In Section 2, we set up the model. In Section
3, we characterize the bidders’ equilibrium strategies in second-price auctions. In Section 4,
we characterize the bidders’ equilibrium strategies in first-price auctions. In Section 5, we
establish the revenue ranking among different auction formats. In Section 6, we conclude.
All proofs are relegated to an appendix.

2 The model

Suppose that there are two bidders, bidders 1 and 2. The common value of the object, V,
can be either Vg or Vi, with Vi > Vi. Assume that V' = Vg with probability ug, and
V =V, with probability pu; =1 — py. Bidders know the distribution of the common value
but not its true value before the bidding starts. Bidder ¢ receives a signal x;, + = 1,2. This
signal is correlated to the common value, V', but independently distributed across bidders
conditional on V. If V' = Vy, then z; follows the distribution with p.d.f. fy(-) and c.d.f.
Fy(-). It V =V}, then z; follows the distribution with p.d.f. f.(:) and c.d.f. Fy(-). Assume
that Fiy(-) and F(-) have a common support, [z, Z|. To ensure that a higher signal implies
a higher probability of V' = Vj, we assume that p(x) = J}‘Z (;)) is increasing in z, i.e., Fy
dominates Fj, in likelihood ratio. The lemma below lists a Eew properties implied by this
assumption. The proof is standard and is thus omitted.

Lemma 1 Suppose that Fy(z) dominates Fp(x) in likelihood ratio, i.e., p(x) is increasing
in x. Then

1. Fy dominates Fy, in hazard rate, i.e. lf’}H < 1—%«“,{'

2. Fy dominates F, in reversed hazard rate, i.e. 1% > {,—i

3. %I 1S 1ncreasing.

Now we consider the return policy. Let p be the transaction price in the auction. Suppose
that the seller charges a fee ¢ = 7p if the winning bidder (winner) returns the object, where
v € [0,1]. Then the winner receives a refund of (1 — ~)p. Here, we assume that there is no
transaction cost for returns on both sides. We focus on the case where v > 0. If v = 0, there
could be multiple equilibria with every bidder bidding greater than or equal to V.5

The timing of the game is as follows.

1. Nature moves first and selects V = Vg or V = V. Conditional on V., each bidder
draws a signal independently.

5As we shall show later, when ~ converges to zero, the equilibrium converges to the one where every
bidder bids V. Furthermore, bidding more than Vg is weakly dominated by bidding Vy. Therefore, when
v = 0, we pick the undominated equilibrium where every bidder bids V.



2. Either a first-price or a second-price auction with return policy ~ is held, and the
winner is determined.

3. The winner learns the true value of the object and decides whether or not to return
the object for a refund.

We assume that the winner can learn about the true value V' after the auction ends. This
assumption is motivated by the fact that in online auctions, after a buyer receives the object,
he would learn more about its value. In auctions for oil, gas and mineral rights, the winners
will learn more information by doing more testing and uncertainties resolve over time.

In the following analysis, we will focus on the symmetric perfect Bayesian equilibrium
with strictly increasing bidding function in the auction. We will start by analyzing the last
stage of the game, where the winner makes the return decision. In the following section, we
will first examine the second-price auctions. We will then examine the first-price auctions in
the subsequent section.

3 Second-price auctions

In a second-price auction, the transaction price is equal to the second highest bid in the
auction. We assume that both bidders adopt the same strictly increasing bidding function
BS(-) in the auction stage. We can restrict our attention to bidding functions taking values
in [V7,Vg]. This is because a buyer with the highest signal should not bid more than Vig;
bidding more than Vy would sometimes gives him a negative surplus and is dominated by
bidding V; if a bidder with the lowest signal bids less than V;,, then by increasing his bid
to Vi, he may win with a positive probability and thus get a positive surplus.

Now consider the return stage. Assume that buyer 1 is the winner and his signal is x.
Suppose that he bids B®(Z), wins the auction, and pays B®(z3). If the realization of the
value of the object is V' = Vj, he will not return it since his payment is less than V. If

-1
V = Vp, he returns the object when Vi, < (1 —~)B®(x3), i.e., x5 > (BS) (1‘%), otherwise,

he keeps the object. As a result, there can only be three different situations in the return

-1
stage. Case 1: (BS> (1‘%) > 7, and thus the winner keeps the object all the time. Case

1
2: (BS) (1‘%) < z, and thus the winner returns the object whenever V' = V. Case 3:

—1
z < (BS) (1‘%) < 7, and the winner’s return decision is based on a cutoff rule when
V=V

Note that in a two-bidder second-price common-value auction without return policies,
from Milgrom and Weber [10], a bidder with signal = would bid the expected object value



conditional on the other bidder having the same signal x:

E(V|z,z) = pa Vi fr (2)* + p Vi fi(z)? _ piaVap(x)® + /LLVL' )

por fr(2)? + pp fr(z)? prp(T)? + pr

Define

_ Vi (Va—Vi)pap(x)®
Pw=1- E(V|z,z)  Viapmp()? + prVi @)

as the winning bidder’s loss as a percentage to the bidder’s bid when the value of the object
turns out to be V. There are two cutoffs for v that are important in the characterization of
the bidders’ equilibrium bidding function. (Recall that - is the percentage of the transaction
price that is retained by the seller if the winning bidder returns the object.)

77 =T%a), (3)

7 =T%(@). (4)

The type of equilibrium we will obtain depends crucially on the value of +. As shown
in the proof of Proposition 1, it turns out that if v is lower than 15 , the winning bidder
would always return the object when V = V;. If v is higher than 7°, the winning bidder
would never return the object when V' = V. If v is intermediate, the winning bidder would
sometimes return the object when V' = V. Furthermore, the intervals for v in the above
three cases do not overlap with each other and they cover the entire interval of (0, 1]. Thus
we can conclude that a unique symmetric perfect Bayesian Nash equilibrium exists for any
v € (0,1]. Define z°* as the solution to v = I'¥(2%*) for v € (v°,7°). Since I'*(x) is
strictly increasing, x°* is unique and belongs to (z,7). These results are characterized in
the following proposition.

Proposition 1 In the second-price common value auction with return policy v, the unique
symmetric equilibrium is characterized as follows in three cases.

Case 1: If v > 7%, each bidder adopts the following strictly increasing bidding function:

BS(z) = BSY(z) = E(Vl|z,z) = prVirp(@)” + mr Ve (5)

pup()® + P

The winning bidder never returns the object.
Case 2: [fv < 15, each bidder adopts the following strictly increasing bidding function:

SeoN . RS20\ e Vap(z)®
Bilw) =B = prp(x)® +ypr

(6)



The winning bidder always returns the object whenever V.= Vp.

Case 3: If ls < v < 7%, each bidder adopts the following strictly increasing bidding
function:

B3Y(x), if x < %
B%(x) = (7)
B%(x), if x> a%*.

The winning bidder returns the object when V = Vp, if he pays more than B®(x°*).

In Case 1 of the above proposition, since the return policy is never executed, the bidding
function coincides with the one with no return policy. Obviously, providing a very strict
return policy is equivalent to no returns. The bidding function B°!(z) corresponds to the
one in Milgrom and Weber [10].

In Case 2, the function B%(x) is in fact the equilibrium bidding function for the game
when the winner is forced to return the object if the realized value is Vy,. It is equal to the
price that the bidder will break even if he pays that price (i.e., the other bidder also has signal
x) and gets Vg when V = Vj, and pays v percent of that price and gets 0 when V = V.
That is, B°?(x) is the solution to (Vg — B)py fu(x)? + (—=vB)ur fr.(z)?> = 0. When V;, =0,
this bid is equivalent to the expected object value of a bidder with signal z conditional on
the other bidder having the same signal x and returning the object with probability 1 — «
when V = V7.

In Case 3, whether the winning bidder returns the object or not depends on how much
he pays. It is easy to show that B%!(x) > B%%(x) for x < 2% and B*'(x) < B*?(x) for
x > %% with equality at the cutoff 2°*. Therefore, the bidding function is the maximum
of the two functions in Cases 1 and 2. However, as we shall show in the next section, this
pattern is not valid for first-price auctions.

Given any return policy v € (0, 1], there exists a unique symmetric equilibrium. When
v — 0, BS(z) — V. We know that when v = 0, there are many equilibria. First, bidding Vy
and the winner always returns the object when V' = V, and keeps the object when V' = V} is
an equilibrium. Second, bidding any amount more than Vg and the winner returns the object
all the time is also an equilibrium. However, bidding more than Vj is weakly dominated by
bidding Vy;. Thus, for simplicity and continuity, we select the equilibrium with B%(z) = Vg
and the winner always returns the object whenever V' =V and keeps the object whenever
V' = Vg as the equilibrium for v = 0. This is captured in Case 2 with v = 0.



4 First-price auctions

Now we examine first-price auction with returns. Here, the transaction price is the winning
bid. Again, we focus on an equilibrium where every bidder adopts the same strictly increasing
bidding function BF(-). Similarly to the second-price auctions, we can establish the range
of the bidding function to be a subset of [V, Vy].

We first examine the winning bidder’s return decision. Suppose that a bidder has signal
x but bids B¥ (). If he wins, he pays B (Z) for the object. When the realization of the
object value is V' = Vg, he will keep the object, since he pays less than V. When V =V,
he will return the object if V7, < (1 —~)B¥ (%), i.e., 7 > (BF)_l(%). As a result, there can
only be three different situations in the return stage. Case 1: (BY )_1(%) > 7, and thus
the winner keeps the object all the time. Case 2: (BF)_l(l‘%) < z, and thus the winner
returns the object all the time when V = V. Case 3: z < (BF)_l(%) < T, and thus the
winner’s return decision is a cutoff rule when V = V7.

Define two functions:

@ F ()2 fr ()

Li(alz) =e = Jo T e e T G , (8)
> Fa ()% vnp I ()2

Ly(a|xz;y) =e ~ I3 T e o e (9)

Lemma 2 L;(«a|x) and Le(al|x;y) are both proper c.d.f.’s of o with support [z, x].

Note that in a two-bidder first-price common-value auction without any return policies,
according to Milgrom and Weber [10], all bidders would bid according to the same strictly
increasing function:

z z #Hﬂ(a) + pr

Define

v, |y Wte? g1, (o]
Jy E(V]e, )dLy(oo|z) o Vol tmVi gr (oz)

z  ppp(a)’+pr

I'fz)y=1-

to be the winning bidder’s loss as a percentage to the bidder’s bid when the value of the
object turns out to be Vi. Since the bidding function (?7?) is strictly increasing, I'M'(x) is
strictly increasing. As in the second-price auctions, there are two cutoffs for v that are
important in the characterization of the bidders’ equilibrium bidding function.

= I'"(x),



¥ =T"(7).
Note that I'f'(z) = I'¥(z).

As in the second-price auctions, v plays an important role in the return decision. Define
zF* as the solution to v = I'F (z*) for v € (v, 7"). Since I'(x) is strictly increasing, z*

is unique and belongs to (z,T). Also define

,uHVHP a)?

dLy(az"™; 7).
1— pp(a)? +yur

Similarly to the second-price auctions, we have the following proposition.

Proposition 2 In a first-price common value auction with return policy v, the unique sym-
metric equilibrium can be characterized as follows in three cases.
Case 1: When v > 7", each bidder adopts the following strictly increasing bidding function:

* ugVap(a)® + pVy
BF(z) = BF\(z) = [ H#YH AL, (alz). 10
(@) = B (@) = [ HCIEOEER L  (of) (10

The winning bidder never returns the object.

Case 2: When v < lF, each bidder adopts the following strictly increasing bidding function:

BF(z) = BM(z) = / ’ MHVZ‘;I){ff‘iMLdLQ(mW). (11)

The winning bidder always returns the object when V = V.

Case 3: When ZF < v <7, each bidder adopts the following strictly increasing bidding
function:

BfY(z), if v < af™,
B (z) = (12)
Bf2(x) + ALy(2"* |25 ), if @ > xf™.

The winning bidder returns the object if he pays more than BY (x™*) when V = V.

In Case 1 of the above proposition, since the return policy is never executed, the bidding
function coincides with the one with no return policy. A very strict return policy is equivalent
to not allowing returns. The bidding function B¥'(z) corresponds to the one in Milgrom
and Weber [10]. In Case 2, the function B*?(z) is in fact the equilibrium bidding function
for the auction when the winner is forced to return the object if the realized value is V. In
Case 3, however, the bidding function is no long the maximum of the two individual bidding
functions in Cases 1 and 2 as in the second-price auctions.



For the same reason as in the second-price auctions, when v = 0, we choose the equi-
librium with B¥(z) = Vg and the winner always returns the object whenever V = V7, and
keeps the object whenever V' = Vg as the equilibrium. This is captured by Case 2 with
~v = 0 in the above proposition.

5 Revenue ranking

In this section, we shall make several comparisons in revenue. Suppose that the seller’s
reservation value of the object is Vy, where V{; < V. Consider a return policy with percentage
fee of ~ for returns. Suppose that the seller implements a more generous return policy (i.e.,
a lower 7). There are three effects. First, buyers bid more aggressively. This is a positive
effect. Second, when the winner returns the object, the seller keeps only a smaller fraction
of the transaction price. This is a negative effect. Third, because the cost for returning is
lower, the probability of the object being returned to the seller is higher. The effect on the
efficiency of the object allocation could be positive or negative, depending on whether the
seller’s reservation value is higher or lower than the object value. We call the sum of the
first two effects the payment effect, and the third effect the efficiency effect. The seller can
improve her revenue by balancing the trade-off between the payment effect and the efficiency
effect.

In what follows, we shall first examine the special case of V;, = 0, and then the general
case. We denote the case of V, = 0 the benchmark. In this case, the object is either in
perfect condition (high common value), or totally useless (zero common value). The winner
always keeps the object when the realized common value is high, and always returns it when
the realized common value is zero, regardless of the return policy. Because the return policy
does not alter the allocation of the object, there is no efficiency variation among different
return policies. This allows us to focus on the role of return policy on the payment effect.
Analytically, we can make use of the linkage principle and show how the return policy affects
the revenue in this case.®

5.1 The linkage principle in the benchmark

Consider a direct mechanism of our model. Let M(Z,z) be the expected payment by a
bidder with signal z but reported . We have the following proposition.

Proposition 3 Let A and B be two auctions with return policies. In both auctions, the
bidder with the highest bid wins. Furthermore, the winner always keeps the object if V. =
Vi, and always returns it of V= V. Suppose that in each auction, there is a symmetric

SUnfortunately, when V7, # 0, the allocation of the object is affected by the return policy and the linkage
principle does not apply.

10



and strictly increasing equilibrium bidding function with the properties that (i) for all x,
MMz, x) > MB(x,7); (ii) MA(z,x) = MP(z,x) = 0. Then the seller’s expected revenue
from A is at least as large as the expected revenue from B.

In the benchmark, V;, = 0. Given any return policy and auction format, the winner
with the highest bid wins; and the winner always returns the object when V' = V; and
always keeps the object when V' = Vj. Thus, both first-price and second-price auctions with
any return policy can be regarded as a mechanism in the above proposition. Note that the
equilibrium strategy for a second-price auction is characterized by Case 2 in Proposition 1,
and the equilibrium strategy for a first-price auction is characterized by Case 2 in Proposition
2.

We can rank the expected revenues in the second-price auctions with different s as
follows.

Proposition 4 Suppose that Vi, = 0. Then the seller’s revenue is decreasing in v in the
second-price auctions. That is, the more generous the return policy is, the more revenue a
second-price auction generates.

The intuition behind this proposition is as follows. Bidders take into consideration of the
possible V;, = 0 when they calculate their bids. The only situation that ~ affects the seller’s
revenue is when there is some probability that the winning bidder will return the object.
Denote a bidder’s bid in this case as B%?(z,~). It is the solution to

_ pSs2 fur fu(r)? L DS2 pirfo(x)? _
[VH b (x,’y)] pm fu(x) + pofu(x) " [ P <x77>] g fu(2) + pr fr(e) .
or equivalently,
fu(@) [B%(x, v)pa fu(2)p(x) + vB (2, 7)pr fr(@)] = Viapn fr(2)?, (13)
where p(z) = ’}’Z((;))

When v decreases, B5?(z, ) needs to increase to keep the equation binding. Furthermore,
because BY2(z,~) has increased, 7B2(x, ) needs to decrease to keep the equation binding.
Now consider the seller’s revenue. The seller receives either B?(x,v) when V = Vj or
vB52(x,v) when V =V}, = 0, if the other bidder’s signal (denoted by y) is higher. In this
case, the other bidder wins and pays B%%(x,~). The relevant expression entering the seller’s
expected revenue becomes

s2(, o fu(y) fu(z) prfr(y)fu(z)
B 77)MHfH(I) + prfr(w) o fu () + prfr(x)

fr o -
— —(i-szszL(a:) [B¥(a, ) frr(@)p(y) + vBP(w, Vpefr(@)], (14)

+vB%(z,7)

11



where y > z. Note our previous assumption that p(z) is an increasing function, implying
p(y) > p(x). Therefore, when 7 decreases, the increase in B2 together with the decrease in
vB5? keeping the left-hand side of (13) constant will increase the value of (14), and thus will
increase the seller’s revenue. Intuitively, because the seller receives the bid of a first bidder
only when the second bidder has a higher signal, and this higher signal makes V' = Vy more
likely to occur than the probability used in the first bidder’s calculation, the total expected
revenue for the seller is higher.

Similar ranking in the first-price auctions with different s can be obtained as well. We
have the following proposition.

Proposition 5 Suppose that Vi, = 0. Then the seller’s revenue is decreasing in -y in the
first-price auctions. That is, the more generous the return policy is, the more revenue a
first-price auction generates.

The above two propositions illustrate that the payment effect is positive in both auctions
when V, = 0. Since the efficiency effect vanishes when V;, = 0, a more generous return policy
increases the seller’s revenue. This implies that the full refund policy (v = 0) is the best
return policy. With the full refund policy, in both auctions, all buyers bid up to Vy; and the
winner keeps the object when V' = Vg and returns it when V' = V; = 0. Thus, the seller
extracts all possible surplus and the buyers earn zero surplus. As a result, both auctions
with full refund policy implement the optimal mechanism which extracts all surplus. This
is summarized in the following corollary.

Corollary 1 Suppose that Vi, = 0. Then either the first-price or second-price auction with
full refund policy implements the optimal mechanism.

In what follows, we compare the revenues in the first-price and the second-price auctions
given the same . We have the following proposition.

Proposition 6 Suppose that V;, = 0. Given the same return policy v, a second-price auction
generates at least as much revenue as a first-price auction.

This proposition shows that the result in Milgrom and Weber [10] that second-price auc-
tions generates weakly more revenue than first-price auctions can be generalized to auctions
with return policies. In Milgrom and Weber [10], the result can be derived directly from the
linkage principle. In contrast, the linkage principle cannot be applied to auctions with return
policies. This is because for the linkage principle to work, the difference between the two
expected payment functions must be increasing in a bidder’s reported type. This property is
satisfied among second-price auctions with different ~s, as well as among first-price auctions
with different vs. But when we compare a first-price auction with a second-price auction

12



with the same ~, the property is no longer valid. (See the proof of this proposition for de-
tails.) Nevertheless, revenue ranking is still possible here. This is because in a second-price
auction, the seller receives the bid of a bidder only when the other bidder has a higher signal,
and this higher signal makes V = Vg more likely to happen than the first bidder originally
thought. That is, the object gets returned less often in the seller’s revenue calculation than
in a bidder’s surplus calculation. However, this effect is absent in the first-price auction.
Therefore, the total expected revenue for the seller is higher in the second-price auction.

5.2 The general case

Now we consider the general case, where V;, # 0. In this case, the linkage principle does
not apply, since different return policies generate different allocations of the object being
auctioned. As the equilibrium bidding function in first-price auctions is very complex, we
focus on the second-price auctions here. First-price auctions should have qualitatively similar
results. We have the following proposition which is similar to Proposition 4.

Proposition 7 Suppose that Vi, < Vi. Then the seller’s revenue is decreasing in 7y in the
second-price auctions. That is, the more generous the return policy is, the more revenue
the auction will generate. Furthermore, the second-price auction with the full refund policy
implements the optimal mechanism.

Asis shown in the proof, the payment effect is always positive in the second-price auctions.
When V;, # 0 but V;, < Vg, the efficiency effect is positive since the return policy improves
efficiency. Therefore, the total effect is positive, which implies that a more generous return
policy again increases the seller’s revenue and the full refund policy is optimal. The intuition
for this proposition is exactly the same as Proposition 4.

When V;, > V;, the efficiency effect is negative. In this case, the net effect of a more
generous return policy depends on which of the two effects (the payment effect and the ef-
ficiency effect) dominates. The following example shows that the optimal return policy can
be a full refund, no refund or partial refund policy.

Example: Suppose that V) = 0, Vi = 1, V,, to be specified, with ug = ur = 0.5. For
z€[0,1], Fy(z) = 2, Fr(x) = 2z — 2®, Then fy(x) =2z, fr(z) =2 — 2z, and p(z) = 1.
Note that p(x) is indeed strictly increasing as we previously assumed. We will vary the value
of V;, and let V}, take the values of 0.02, 0.25, 0.28, and 0.5, respectively. Figure 1 puts all
values of V7, in one figure, while the rest of the figures each illustrate one value of V7. When
Vi, = 0.02, the seller’s revenue is decreasing and then increasing in v with the minimum
reached at v = 0.97; the optimal return policy is the full refund policy. When V;, = 0.25, the
seller’s revenue first increases, then decreases, and then increases in v; the optimal return
policy is a partial refund policy with v = 0.82%. When V7 = 0.28, the seller’s revenue first

increases, then decreases, and then increases in v; the optimal return policy is the no refund
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policy. When V;, = 0.5, the seller’s revenue is increasing in 7; the no refund policy is optimal
again.

0.7 T T T T T T T T T

0.65 S
VL=0.02
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0.6 VL=0.28| ]
VL=0.5
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Figure 1: The seller’s revenue as function of v for different V7,

6 Conclusion

This paper investigates how return policies affect buyers’ bidding strategies in first-price
and second-price auctions and the respective seller’s revenue. Providing a return policy
undoubtedly induces buyers to bid more aggressively. When the lowest value of the object is
zero, the more generous a return policy is, the more expected revenue the auction generates.
This is true for both the first-price and the second-price auctions. The standard results in
Milgrom and Weber [10] that second-price auction generate more revenue than first-price
auctions in common value auctions can be extended to the case of return policies. When the
lowest value of the object is non-zero but still lower than the seller’s reservation value, the
revenue is again higher when the return policy is more generous in the second-price auctions.

14



0.5

0.48

0.46

0.44

0.42

Revenue

0.4

0.38

0.36

034 | | | | | | | | |
0 0.1 0.2 0.3 0.4 0.5 0.6 0.7 0.8 0.9 1

gamma

Figure 2: The seller’s revenue as function of v when V7, = 0.02

Auctions with return policies are more complicated to analyze than standard auctions,
as the winning bidder may return the object when he obtains more information regarding
the object value. Therefore, a higher bid induced by a more generous return policy may not
be beneficial to the seller. This paper shows that when the efficiency losses from the returns
are not significant, a more generous return policy helps the seller. Since a seller can also use
return policies to signal the quality of the object, we should expect to see return policies in
many auctions as we have witnessed in online auctions, where buyers have less confidence in
the quality of the objects.

7 Appendix

Proof for Proposition 1
Case 1: Never return

We first characterize the symmetric equilibrium bidding function in the case where the
winning bidder never returns the object after winning. Let BS!(-) denote the bidding function
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Figure 3: The seller’s revenue as function of v when V7, = 0.25

in this case. Consider buyer 1. Suppose that buyer 1’s signal is x and he pretends to have
signal # and bids B1(%). Given that when the realization of the value is V7, bidder 1 will
keep the object if he wins, his expected surplus in the auction is given by:

I (2,2) = Pr(V =Vy|z, = 2)E{[V — B (2)]I{zs < #}|z, = 2,V = Vy}  (15)
+Pr(V = Vi|ay = 2) E{[V — B (2)][{xy < #}ay = 2,V =V}  (16)
= MH(JU)/Z (Vi — BS'(22)]dFyy (2) +ML(33)/3C [V, — B (2)]dF(22), (17)

where
pa(z) = Pr(V =Vy|z, =x) (18)
_ Pr(zy = x|V = Vy) Pr(V = Vy) (19)
Pr(z; =z|V = Vg)Pr(V = Vg) + Pr(xy = 2|V = V) Pr(V =V}
_ fu(@)pn (20)

fa(@)pa + fo(o)u’
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Figure 4: The seller’s revenue as function of v when V7, = 0.28

and where up(x) = Pr(V = Vi|xy = 2) = 1 — pg(z). It is important to note that uy(z) is
increasing in x and pup(z) is decreasing in x. Therefore,

oIS (z, )
ox
= puu(x)[Ve — BY(@)) fu(Z) +_ML(($))[“;Lf— ﬁ?(ff)]f(L(;?‘)/ o)
. . = () fy (3 pa(X)VEig(T) + puo(x Ljo(z) S1(%
= b @ RO G @ @)D )
pr fu()Vy fa(Z) + pof@) Ve fr(T) B le(@]
| wfu(2) fu(Z) + prfo(@) fL(Z)

_ ~ o (e Vap(x)p(Z) + pLVe _ B
— o) @) o) ()] PO )] (21)

= pa () fu () + po(r) (7))
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Figure 5: The seller’s revenue as function of v when V7, = 0.5
The first order condition (FOC) for this bidder’s surplus maximization problem gives:
81'[51 =
oA @) _,, (22)

Solving for B(x), we have

V) 2 V)
B\ () = ;s HP(JU)2 VL (23)
prp(T)? + pr
The FOC is usually only a necessary condition. We shall show below that the FOC
is also a sufficient condition for the above maximization problem. It is easy to check that
“HXZ g ((;))g ((;))ILLEVL is increasing in x. Therefore, given the bidding function defined in equation
(23), the surplus function I1!(x, #) is a unimodal function with the maximum at & = z; i.e.,

18



increasing for < x and decreasing for > x. To see this, for = < x,

oI (z, ) (24)
0T
_ . v | paVep(@)p@) + Ve pVep(@)p(@) + pVe
= Don) (a) + p o) @) PN L V) 0V o
. o [ Vap(@)p(E) + pVe paVap(E)p(E) + poVi
= 0, (27)
and for 7 > x,
ot (z, 7) (28)
o
_ - 1 | #EVap(@)p(Z) + pVe  paVap()p(E) + urVe
= Do) ae) + o) ) | P2 ST o
" o1 | #EVap(@)p(Z) + Ve paVap(2)p(E) + urVr
< o) @) + ) M2 S - B 1(30)
= 0. 31

Therefore, ¥ = x is indeed optimal and the sufficiency of FOC for the maximization is
confirmed. Of course, for the above bidding function to be an equilibrium, we need to
guarantee that the winner never wants to return the object. Note that the bidding function
is increasing. The condition of no return is equivalent to

V> (1-7)B* () (32)
o Wi = Vi)uup(@)” _ 5, (33)

=
T Vapmp(T)? +pLVi

Case 2: Always return when V =1V},

In this case, the winning bidder always returns the object when V' = V. Given this,
buyer 1’s surplus when he pretends to have signal x is given by

1%%(z, %) = Pr(V =Vyle, = 2)E{[V — B%?(2y)[[{xy < 3}z = 2,V =V} (34)
+Pr(V = Viloy = 2)| = E{yB*(22){zy < &}zy = 2,V = V,}| (35)

= () /:[VH — B%%(29)]|dFy(x2) — pr(z) /: YB%(25)dFr(z3).  (36)

Taking the derivative with respect to Z, we have

o2 (z, 7)
0z
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= (2)[Vig — B*(2)|fu(&) — pr(0)yB(2) [ (2)

)f
puat (2)Vir [ (7)

= ) - ) | )|
= I @) 4 a0 | B s - 0
= Do) u(0) 4 o)) | L) e @7
The first order condition for bidder 1’s surplus maximization problem is
msg(;’j) o (38)
Solving for B%2(x), we have
B2y —  HVap(z)® (39)

prp(x)? +ypr

t paVap@)p(d)
BH p(x)p(x)JrWL
increasing in z. Similar to the argument in Case 1, the surplus function I19%(x, %) is a

unimodal function with maximum at ¥ = x when using the bidding function defined in
equation (39). As a result, the sufficiency of FOC for the maximization is confirmed.

The FOC is usually only a necessary condition. It is easy to check tha

Again, for this bidding function to be in equilibrium, the condition for “always returning”
has to be satisfied. Given that the bidding function is increasing, this condition is equivalent
to

Vi< (1-1)B%e) ()
e e, =T (4”

Case 3: Cutoff rule when V =V},

In this case, there is an endogenously determined cutoff in the winning bidder’s return
decision. We denote this cutoff as 2°*. Buyer 1’s surplus by pretending to be have signal &
is given by

15 (z, 7), if 7 <a%

(2, 3) = {1 (a) { fg[VSH — BS(w2)]dFy(2) | ~ (42)
(@) {37 VL = BS(22)dFy (w2) — [Js. vBS (22)dFy(xa) }, if & > 25,
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Note that the above function is continuous. Taking the derivative of the above with respect

to Z, we have
aHSI 7~ 1 b .
ez | e i E<e
) JR—

43
3:% oI152 (x,i) ( )
oz ’

if &> x5,

Although 11%(z, 7) # [1°?(x, %) when & > x5*, we have 8H2§”’i) = BHS;gB,aE)' From the first

order condition, we can derive the bidding function as follows:

BS(z) = Map@) Ve - f g < S,
B(z) = (44)
B%(z) = %, if z > 2%

Note that z°* is determined by
(1 =) B (%) = Vi, (45)
ie.,

Ve —V, Sx\2
N = (Va Lgi“;[p(x ) ‘ (46)
Vipup(x®*)? + pVy

Note that functions B%(z) and B®!(z) cross each other at z°*.

Now consider the sufficient condition. Given the bidding function (44), from the proof in
Cases 1 and 2, we know that IT°!(x, ) is a unimodal function with the maximum at 7 = z
when 7 < 2%* ; and I1°%(z, %) is a unimodal function with the maximum at Z = z when
T > 2. We shall show that I1°(z, ) is also a unimodal function with maximum at 7 = z.
Consider x < z%*, for example. For z < # < z, the payoff is increasing in & from the first
formula of (43). For x < & < 2°*, the payoff is decreasing in # from the first formula of (43).
For #%* < 7 < 7, the payoff is decreasing in Z from the second formula of (43). Therefore,
I1%(z, Z) achieves its maximal value at & = x. Similar arguments can be applied to the case
of x > x°*. Thus, the sufficient condition for the maximization is thus satisfied.

In this equilibrium, when V' = V}, the winning bidder returns the object if he pays too
much, and keeps the object otherwise. For this to happen, v has to satisfy the following
condition:

(1=7)B*(z) > VL > (1 —7)B%(z) (47)
s 7 >q9>75 (48)

Q.E.D.
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Proof for Lemma 2

We only need to examine Lo(«|x; ) since Lyi(alr) = Lo(a|z;y = 1). Note that the function
pr fH (@) fE(s)typr fo(x)fo(s)
po fa (@) Fr(s)+ypun fo (@) FL(s)

is increasing in x. To see this,

a#HfH(Jf)fH(S)+’Y#LfL($)f L(s)
v fu (@) Fa(s)+ypL fr(@) Fr(s)
Jor
i frr ()4 £, () [4245]

L(Jf)]
fu ()

pEFHE(S)tYRLFL(s)|

ox
fr(z)
Yrpwfr(s)Fu(s) — fu(s )FL(S)]‘?%I%
{uaFr(s) +yprFr(s )[ ((?)]}
fr(=)

_ Wmmﬁﬂ@ﬂ#ﬂﬁ@ﬂﬁﬁ%ﬂﬁ@Vﬂﬂﬂ%gﬂ20 (49)

{p Fu(s) + ypo Fu(s) (145132

The inequality follows from the second and third parts of Lemma 1. Therefore,

/”” o fr(s)® +yprfr(s)? ds (50)
e pufa(s)Fu(s)+yprfo(s)Fr(s)

i) Fr(s) + i fu @) Fuls) -
= o pufu(@)Fu(s) +yunfo(z)Fr(s)
_ / din [,UHfH(fL')FH(SC;;' '7/~LLfL(f>FL(S)]dS (52)
= Inpgfua(x)Fa(x) +yprfo(@)FL(o)] — npa fa(z) Fa(z) + ypofo(z) FL(z)) 253;

Thus Lo(z|x;y) = 0. Moreover Lo(z|x;y) = 1 and Lo(a|z; ) is nondecreasing. As a result,
Ly(ar|z;y) is a distribution function. Q.E.D.

Proof for Proposition 2

Case 1: Never return

Consider a bidder who has signal = and pretends to have Z. Given that he always keeps the
object if he wins, his expected surplus is given by

Yz, 2) = Pr(V =Vy|r, = 2)E{[V — B (&)|I{zy < &}z, =2,V = Vig}  (55)
+Pr(V =Vi|ay = 2)E{[V — B*Y(@)|I{zy < 2}z, =2,V =V} (56)
= pu(x) Ve — B"N(Z)|Fy (%) 4 po(2) [V — B (E)] FL(E). (57)
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Taking the derivative of the above with respect to z, we have

0T
- uH<x>[vaH<~> — (B™) (@) Fu(a >— B(&) fu(#)
L (@VLu(@) - (B™) (@)FL(@) — B (@) f(@)

= [pu(r)Fu(2 )+ML( VFL()
X{ por () fur (%) + pp ()
(@) P (%) + pr(z )(

= [pu(2)Fu(Z) + pr(2)F

i
fu

](( ) [VHNH(JC)

S
e r) pr(2) fur (%) + pr () fr.(2)

prp() fu(@) + pfr(@) (Vapup(@)p(®) + Vipe  Lp | (gry (z
" {qu@:)FH( )+ 1 Fy (@) [ pap@p@ +p D )1 (B« )}'
The first order condition for this optimization problem is
(W =0 (59)
Therefore,
e\ oy bE (@) fa(@) +pn (@) fu(@) [Vapup(@)® +Vipe ¢ .
(B 0= e e ne ) | e~ B0 @

The above differential equation (60) is just one of the necessary conditions for the equilib-

Vi pgp(x)?+Viu F1 . - . R
e - — B (:c)} is nonnegative; otherwise, bidding

zero would be better. Furthermore, |VLue@ +Vins _ pF 1(@)} must also be nonpositive;
1 p(E)?+pr

otherwise, the bidder with the lowest signal would be better to bid a little bit more. These

last two restrictions determine the boundary condition: B¥(z) = % With this

boundary condition and the above differential equation (60), we can obtain the following
bidding function:

rium. It is also necessary that {

. 2
BPU(z) = [ Vel F Ve gy, (61)
e pp(a)? +pr

The bidding function is indeed increasing. Note that this bidding function can also be
formulated in the format of Milgrom and Weber [10], i.e., B"'(z) = [ E(V |, a)dLy(alz).

In what follows, we shall show that £ = x indeed maximizes the bidder’s surplus given

the above bidding function. In equation (58), /X2 ((;))P’:Z E ;IZ i?LL((x)) is increasing in x. To see
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(@) + Vipr (0)u(@) _ BFl(:Z’)] - (") @)}

(58)



this:

9 Lap(@) [ (@) + s f1(Z)

WDl faB)FLE) — (5 Fa D) () )
Ox (pap(x) Fu( ;J(rfiLFL(fg]Q
P (@) P22 — £8)(0)
(@) Fn(®) + By (57 (63)
> 0, (64)

where the last inequality is implied from the second part of Lemma 1. Similarly, Y@@+ Vi,

.o . porr p(@)p(Z)+ 1L
is increasing in x. Also note that

% p(a) +uLVi
BFl(z) = / pt Vi L 65
(@) z MHP(@)i + 1L i(afe) (65)
S M AGLIC R TAT (66)
e pap(x)? + p
_ i Vip(x)? + Ve (67)

prp()® + pr

Therefore, for & < z, from equation (58),

8HF1(~.T, 7) (68)
= [/LH(x)FI({()j}‘i‘(N)L(x)F;(E)])X_V )4 ] (69)
pap(r) fu(T) + pp fr(x i p(x)p(Z) + Vi Fis | (gFY (s
V) @) + 1 FoG) | @@ w2 @)~ (BT )}m)
> [MH(x)FIZ(;f}ﬂL(M)L(HS)F;(S”(E)])X_V T ] (71)
pap(e) fa(T) + prfo(T) | Vapuap(@)p(T) + Vipr s _ (gPY (z
pap(0)Fa (%) + ppFr() | pap(T)p(@) + pr B )_ (B ) ( >}72>
I s @) Vi@l + v 1 -
pEp(T +prfr apap(T)p(Z) + Vi syl _ (R (;
Vit p(@) Fiu(F) + i Fr (@) | urp(@)p(Z) + pr o )- (B ) | )k(zg
-0

Similarly, for > z, from equation (58),
O (x, )

- (
0zx
= [pm(2)Fg(2) + pr() FL(T)] x (
y { prp() fu (%) + prfu(®) | Vapap(r)p() + Vipy _Bm@)] B (BFl),(a?')}WS
(

pp(@) Fu(2) + pFr(@) [ pup(@)p(2) + pr
< [pn (@) Fu(2) + po(x) FL(T)] x
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pep(x) fu(Z) + prfo(@) [Vapup(@)p(Z) + Viur B 1 Y ;
{ ( @ | p@p@ + ()| = (B™) (@) (80

) + pr fr(®) [Vapup(@)p(E) + Vi
T)+prFr(®) | pap(@)p(@) + pr

)

] )

— BFY#)| - (B™) () (82)
_ )

As a result, the payoff function I (z, Z) is a unimodal function of # with its maximum at
T = x, i.e., it is increasing when = < x and decreasing when z > x. Thus, T = x indeed
maximizes the bidder’s surplus.

Note that for the bidding function to form an equilibrium, the condition of “Never return”

must be satisfied. Because the bidding function is increasing, “Never return” is equivalent
to

1= <V 5
B Vi
e 2 BF(z) (85)
T ugVap(a)?+urLV =
< 72 Je Hugp(a)%ruf FdLy(o]7) — Vi (86)

T paVup(a)?4+pLV, -
f£ Hugp( )? +u£ “dLq(a|T)

T [ uaVap(a)?+uLV; —
z { NG VL}dLl(a|$)

& > (87)
[} L ()
ff (Va—=Vi)pmp(a)? dL, (04|f)
& > Vapmp(a)?+ur _ WF' (88)

T g Viap(a)2+up Vi _
fﬂ Hugp(a) +u£ dLq(alT)

Case 2: Always return when V =1V},

In this case, the winning bidder always returns the object when V' = V. A bidder’s
surplus when having signal  but pretending to be Z is given by

2 (z,2) = Pr(V =Vy|r, =2)E{(V — BF( NW{xy < Z}oy =2,V =Vy} (89)
—Pr(V =Vi|a, = 2)E{yBY (&) [{zy < 2}|z, = 2,V = V,.} (90)
= pu(2)[Va — BY(2)|Fu(2) — pr(x)yB (2) FL(Z). (91)

Taking the derivative of the above with respect to z, we have

OIE?(x, )
0x
= p(x )[VHfH( ) B (2)Fy (%) — B™(2) fu(2)]
JrML( )[=yB" () Fy (%) — vB"(%) f1.(7)]
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= [pr(2)Fu(Z) + ypr(z) FiL(T)]
poa () fu (F) + ypu () fr (2
u(x )E.

% H Vapn(z)fu(Z) _ BP2(#\| — (BF2Y (#
{ >mm+m<L<[<mxwwmm@ B<ﬂ(3)”}
(@) Fu(@) + s () F (@) X

" pap() fu(@) +yprfu(@) | Vapup(x)p(®) F2a | _ (BF2Y (3
{MmmxwwmmbwmmwwLB(ﬂ @)”} (52

\_/\—/X

The first order condition for this optimization problem is

M= 2)| - _ (93)

Therefore,

(BFZ)/(I): MH(x)fH($)+’YML($)fL($) l VHNHP(:E)Q BF2<I> ' (94)

pa () Fu () + ypr (@) Fu(x) | pmp(e)? +ypus

This differential equation (94) is just one necessary condition for the equilibrium. It must

also be that [% — B2 (x)] be nonnegative; otherwise, bidding zero would be better.

Also, L%ifﬁ); — Bf? (g)} must be nonpositive; otherwise, the bidder with the lowest sig-
nal would be better bidding a little bit more. These two conditions determine the boundary
condition: B¥?(x) = 1%72‘%);. With this boundary condition, we obtain the following
bidding function from the differential equation (94):

o, % Vapmp(a)? ale
b (x)_/m qu(Ot)2+deL2( 237), (95)

The bidding function is indeed increasing.

In what follows, we shall show that & = x indeed maximizes the bidder’s surplus given

the above bidding function. In equation (92), it is easy to see that qu(xl)L;Z (é)){ffv (;TL) 7 and
Virpnp@p@ Wik are hoth increasing in z. Following a similar argument as in Case 1, we
i p(x)p(2)+vpL

can show that the payoff function IT¥%(z, Z) is a unimodal function of Z with its maximum
at T = x given the bidding function, i.e., it is increasing when < x and decreasing when
T > x. Therefore, £ = x indeed maximizes the bidder’s payoff.

This equilibrium bidding function is based on the condition that the winning bidder
always returns the object if V' =V, which is equivalent to

(1—~)B"(z) > Vi, (96)
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e Vapmp(a)®

& (1- / dLy(alz: ) >V, 97
( ’Y) . /LHP(OC)22+ Vi 2( ’ 7) L ( )
V

et

Ve = Vi) uup(z F

= < =~ 99
’= Viapup(x)* + pLVi 1 (99)

& (1-

Case 3: Cutoff rule when V =V}

In this case, there is an endogenously determined cutoff in the winning bidder’s return
decision. We denote this cutoff as 2. A bidder 1’s surplus by pretending to be have signal
T is given by

8 0 (z,2), if &<
F _ ’ ) =~
(@, 7) _{ MF2(z, ), if &>

Taking the derivative with respect to x, we have

at*

F1 T . - %

on” (x, &) e, i F<at
- 101
oz ) —

Note that the above payoff function is continuous.

If # < 2™, the necessary condition for the optimization implies that B (z) = B¥!(x).
This bidding function also pins down the cutoff *, which is determined by B! (z*) = 1‘%
For x > z¥*, the first order condition is again given by equation (92), but the initial condition
is different and is replaced by Bf?(xf™*) = 1‘% Solving (92) with this initial condition, we

have

* Vapnp(a)® F
Bf(z) = / dLs(ar|x;y) + ALy (2" |x; 102
@) = [ PO dLa(afr:) + ALs(e"r:) (102)
= B"(x) + ALy(z"|z; ), (103)
where
HJHVH'O o)’ dLy(alz™™; 7). (104)
1— prp(e)? + yur

To summarize, the equilibrium bidding function in this case is characterized by the fol-
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lowing;:

BfY(z), if z < 2f™;
Bf(z) = (105)
Bf2(x) + ALy(2™*|x; ), if @ > 2f™.

In what follows, we shall show that £ = x indeed maximizes the bidder’s surplus given
the above bidding function. Given the bidding function (105), from the proof in Cases 1 and
2, we know that I (z, ¥) is a unimodal function with its maximum at Z = z when 7 < x™;
and I17%(z, 7) is a unimodal function with its maximum at # = x when 7 > 2*. Consider
x < zf™*. For x < 7 < z, the payoff function is increasing in Z from the first part of (101).
For # < & < z*, the payoff function is decreasing in # from the first part of (101). For
2t < & < 7, the payoff is decreasing in & from the second part of (101). Similar arguments
can be made for x > z™.

In this equilibrium, the winning bidder returns the object if he pays too much, and keeps
the object otherwise. For this to happen, v has to satisfy the following condition:

(1=7)B"(z) >V > (1-7)B"(2) (106)
T V) 2 Vi < 15V, 2 V
z qu(a)2+uL z MHPQ(@) + pr
T gV V) Vi Vi
T e LT P A O LU el LN
e prp(a)? 4 prp prp(T)® + pr
& <y <At (108)
The proposition summarizes the equilibrium characterization. Q.E.D.
Proof for Proposition 3
The expected payoff of a bidder with signal x but pretending to be ¥ is

In equilibrium, it is optimal to choose & = x and the resulting first-order condition implies
that

M (z,z) = Vipu(z) fa(z). (110)

The seller’s expected revenue from this buyer is given by
R(z) = M(z,x) + Vopr(z)Fr(z). (111)
Denote

A(z) = R (x) — RP(z) = MP(2,2) — MP (2, 2), (112)
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and make use of (110). We obtain

A(z) = M{(z,2) — MP(x,x)+ M3 (v,2) — MP(z, ) (113)
= Vipn (2) fu (%) = Vi (@) fu () + M (2, 2) = My (2, @) (114)
M3z, x) — MP(z,z) > 0. (115)

The inequality above is by assumption. Since A(x) = 0, we conclude that for all z, A(x) > 0.
Q.E.D.

Proof for Proposition 4
When V;, = 0, in the second-price auctions,

M2z, z;7) = uH(x)/ B5%(24)dFy (x2) —|—uL(a:)/ YB%(29)dFy(x2) (116)
Note that pg(z) + pr(z) = 0. Then py(x) = —p) (x) and phy(x) > 0. Therefore,

M, wi7) = pig(@) [ B(wa)dFu(es) + 1 (@) [ 4B (@a)dF(a)  (117)

— (@) [ [fnl@2) = 7F1(22)) B a2)dos

— © ugVep(r2)?[fu(rs) — vfo(22)] .
= v )/fﬂ prp(T2)? + yir e

(118)

OMPw317) A puViap(@aP = fuepap(e2)® — pufu@a)ly o g,

Oy [mp(z2)? + ypup]?

Thus, from Proposition 3, the seller’s revenue is decreasing in v. Q.E.D.

Proof for Proposition 5
When V;, = 0, in the first-price auctions,

M"(&,237) = p (2) B"(2) Fyr (2) + p (2)yB"*(2) Fr.(2). (120)
My (z,57) = u}{(fﬁ)Bm(I)‘ljﬂ(Eﬁ))Jg[;i((x))vBFjﬁx()lj]L(ﬁ) (121)
— T ppVapla) |[Fg\r) —yrp(T ol

denote as K(a,z,y)
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It is obvious that K (o, z,7) is decreasing in .

Ly (alz;v) (ol * purfr(s)m fu(s)Fu(s) — pu fu(s)’ur fo(s)Fr(s) .
o La(alei) | o Fu )i 3) E o PO !

_ _ z prpifr(s)’ fu(s)® [?578 5)]

= L) [ o e T TR T

From Lemma 2, we know that Ls(a|z;y) is a distribution. This means that, for v; < 7,

Lo(c|x; 1) first order stochastic dominates La(ax;v2). Define ~* FH((x)) For v; < 7yo < 7%,

ds > 0. (123)

MP(,aim) = py(a) [ Koy, m)dLa(ales )

> pi(@) [ K(a,2,99)dLa(alzi ) (124)
> yiy(@) [ K(o,x)dLa(or: ) (125)
= ME(a,5). (126)

The first inequality holds because K(«,z,7v) is decreasing in . The second inequality
holds because K («,z,7) is increasing in o and Ls(ar|z, ;) first order stochastic dominates
Ly(alz,v2). Thus MI?(z,x;7)) is decreasing in v for v < ~*.

For v >~
My (x, ;) 2 2 (127)
S R e e A T LR
= ) e Vet ula] Sk 2
denote s Qe
aMQFQa(j’xW) = (@) /z ' aQ(g:f”y) LQ(o;]Zc,fy) +Q(04;;B,’y) aLZ(glx;V) da < 0. (129)

Hence, MI?(x,x;v) is decreasing in v for v > v*. As a result, MI?(x, x;v) is decreasing in
~ all the time. Therefore, from Proposition 3, the seller’s revenue is decreasing in v. Q.E.D.

Proof for Proposition 6
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From equation (118) and equation (122),

M3 (z, ;) — Mer(ﬂgw; v) (130)

* paVap(e)?[Fu(z) — yFr(z))
z MHP( ) + VUL
]

- v peVup(e)®  Fu(a) —
= py(z)[Fy(z) —~vFp(x ){/x prp(a)? _|_%uL Fy(z) —vFr(x)

MHVHP
— dLs(ax; 134
/ prp(a + 'Y,UL 2(e 7)} (134)

(
(s o) - ol Fp(a) —vFr(a) i Vip(a)?
= Hulo)Fule) = E )]{/x [LQ( l ’W) Fry () =7 FL( ]duﬂp(a)“ﬂym}

denote as P(a,x,y)

dLy(crlz; ) (132)

— ity (2)

(133)

The last equality makes use of integration by parts. Since Lo(cr|z;7) is increasing in v and

% is decreasing in v, P(a, x, ) is increasing in 7. Since P(a, x,0) =0, P(«, z,7) is
paVip(a)?

always positive. TP =TT is increasing in . Therefore, the integration is always positive.
As a result, sign[M35?(z, x;v) — ME?(z, 2, )] =sign[Fy(z) — vFr ()], which could be either
positive or negative. Hence, the linkage principle cannot be applied here to rank the revenues.
However, we can make a direct comparison. From equations (116) and (120), we obtain

Ms2(x,x;7) :/x pr fu(x) fa(re) + v fr(x) fr(xs) MHVHp(:CQ)Q .

pr fu(x) + prfr(e) prp(r2)? + yir (135)

F2 pr fu(x)Fa(x) + ypr fo(x)Fr(z) = paVap(e)? .
M) = B T e gyt + il (130
Thus,
M%fm’w M>F s x?( V(@) unVip(a) e
_ pufu(z +yunfo(x) frla)  paVap(a)? N
B Ao = iy R B (138)

dLy(alzsy)  (139)

 prfu(z)Fa(x) + ypr fo(z) Fr(z) /’” paVep(a)?

pr fr(x) + prfr(o) e prp(a)? +ypur
po [ (2) Fr () + v fr (@) Fu(z)

NHfH‘</ )?‘,;LLJFL( ) o ) . (140)
©_puVap(e)® HH JH(T +yprfo(z)Fr(a
X{/x MHP(Q)2+7MLd[MHfH(37) Fy(x) +ypp fu(@)F, (x)} (141)

denote as W(a,z,7v)
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piVap(a
— dLs(alz;y) ¢ 142
[ (o)) (142)

It is straightforward to show that W («, x,v) can be regarded as a distribution for o on [z, x].
pr fa (@) fu(s)+ypr fL(x) fL(s)
i fr (2)F (s)+ypr fo(@) Fr(s)

Furthermore, since is increasing in x from (49), we have

_J‘I wp FE ()2 Fvng ()2
6 «@

FHTR F (TR LI G FL () %

143
144

145

Lo(alz;y) = (143)
(144)
ol fr (2) Pt @)+ fr (2) Fr (@) ~tn{ps frr (@) Frr () 4y, S (2) Fr (1) 5146;
(147)
(148)

z pgfg @) fgs)+yur fyg @) fr(s )d
e Jo vgTa@Fy ) tpp FL@FL(s)

v

By I G L O T ACLIAC) P
e ds

pr [ () Fr(a) + ypr fo (o) Fr(a)

_ 147
p [ (2) B () + s fr () Fu ()

= W(a,z,7). 148

Thus, W(«, z,) first order stochastic dominates Ls(a|x; ). Since % is an increas-

ing function of a, we can conclude that M%?(z, ;) > M™?(z,z;7). Q.E.D.

Proof for Proposition 7

Since the linkage principle cannot be applied for revenue ranking, we will do a direct com-
parison. Below, we examine the seller’s revenue in the second-price auctions in three cases.
Let R%(y) denote the seller’s expected revenue as a function of +.

Case 1: 7> 7°.

In this case, the seller’s revenue does not depend on 7:

;RS(,Y) (149)

= UH LI/QCj BSl(xg)fH(fl)fH(JTg)dzldl‘g + ur [; /IBSl(l’z)fL(l'1)fL(ZL'2)dl‘1dl'2

2

T MHVHp(xz)j +pLVi [ (1 = Fy(22)) frr (m2) + pp(1 — Fu(22)) f1.(2)]das. (150)
z prp(r2)? +

Case 2: 7 < 15.

SR50) (151)
) /: /: B (x2) fu (1) frr(we)dridrs + pur, /; /; YB®(25) fr(21) f1(22)dz1das
+ur /;/;VofL(xl)fL(wz)dﬁd@ (152)
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= [ B @)1~ Falw)fulw)des + o, [ 4B )1~ Fy(a)fi2)dr (153)

oith, (154)
Therefore,
SRS () (155
- / 332 27@2) [l — Fy(wo)|for (z2)ds + s / IWD — Fy(w)|fs (w2)ds
- {1 ) (e (156)
o PV Py g () ) o (157)

[,L(LH/;(QM)Q + ypr)?

T g Vap(re) pmpr 9

= 1-F —|1—F d 158

L s o L = Fuelfa(wa) — [ = Fulw)lfulen) ez (158)

— x/ﬁq/ﬁLVHP(xz)QfH(@)Z{l — Fi(za) 11— Fy(zs)
[ p(x2)® + ypr]? fi(@2) fu(z2)

The inequality follows the first part of Lemma 1. Thus, R'(7) < 0; the seller’s revenue is

decreasing in 7.
Case 3: 7% <y <7°.

by <0 (159)

|8

In this case,

R5(%) (160)

0

. BSl(UUQ)[l — Fy(22)] fu(x2)drs + /; 352(352)[1 - FH(xz)]fH(%)d%z}

Il
=
T
—
e

ThL { . B (x2)[1 — Fp(w2)] fr(x2)des + /; yB5%(x5)[1 — FL<$2)}fL(902)dx2}

8| IS

i [ Vol = Fiu(a) () des, (161)

Note that 2% is also a function of ~.
1
SRS ()

de*
= [BY (@) — BRI~ Pa(e™)] (%) 5

dry

=0
T S2 _ o
i | 638 7@;2) (L Fu (o)) fu )y + g [ W

[1 - FL($2)]fL($2)d$2
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de* diL‘S*

+pp [B (2°) = B (@)1 = Fu(@®)] fr(e™) = — — p Vo[l = Fr(@®)]fo (™)

v dy dry
T 52 (19 = S2(z,,
MH[;*aBas)Uf_PhCQHfH@bﬁhh%-MLA;*akﬂzv(”U:—Pi@aﬂﬁxxgdxg
(Vi = V)l = Fule™ (o)

" Ve e 1 Fie) 1= Py,

e [prp(r2)? + yur)? fL(i'f[z) ( ;h)r(fﬁz) ; ?

B B Sx S VEMEP(T7T) + VL 1

—HLL(ZL Voﬂ(l )2FL<EU ))jfL(x ) ( (‘;H - VL)MHéiL‘)/L 2p(z5%) p/5*)

7wk Vap(ae)® fu(22)” (1 — Fi(zs) 1 — Fu(x
e [prp(r2)? + ypr)? { fr(x2) fr(z2) }d@ (162)
payment ef fect<0

. (Vi = Vo)[1 = Fp(e™)] fo (e [Vapap(z™) + pVi]?

2Vipn (Ve — Vi) fu(25%) p/ (257%)

ef fciency ef fect<0 if VL <Vph and >0 if V>V

(163)

Therefore, the seller’s revenue is decreasing in v if V;, < V. It is easy to verify that the

revenue function is continuous for the entire domain of  and thus is decreasing for v € [0, 1].
Q.E.D.
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